
SAFE-T1:  www.safe-t1.net.au 

Developed by Leah Kemp, Gladstone Park Secondary College and Jan 

Hagston, VALA. The SAFE-T1 project is funded by WorkSafe Victoria. 

1 

 

 

Ads across the air 

waves  

 Background 

Young workers across the world are more 

likely to be injured at work than any other age group. In 2008 WorkSafe 

Victoria produced three TV ads targeted at young people. These ads were designed to increase 

awareness of workplace health and safety and to make young workers aware that ‘it doesn’t hurt to 

speak up’ if you don’t know what to do or how to do it. Other countries have also produced ads designed 

to increase young workers’ awareness of workplace health and safety with the ultimate aim of 

decreasing workplace injuries. 

The ads used in this unit are a specific type of ad, a Community Service Announcement (CSA). 

Community Service Announcements usually aren’t designed to sell a product or service. They usually aim 

to modify public attitudes by raising awareness about specific issues. The most common topics of CSAs 

are health and safety. Examples of CSAs are those designed to inform and educate the public about 

smoking, gambling and occupational health and safety. 

The activities in this unit are based on different Canadian TV ads (or CSAs) but they could be modified for 

use with other TV ads which promote workplace health and safety. 

 

 Overview of the unit 

There are 3 activities in this unit: 

 Activity 1: No accident 

 Activity 2: More ads from over the seas 

 Activity 3: You’re the director ... and the producer and the script writer and the ... 

There are a range of other activities that can be done using the advertisements, including using them as 

a focus for discussion about workplace hazards and young worker safety. You may also like to modify the 

activities from the unit ‘It doesn’t hurt to speak up’ (www.safe-t1.net.au/it-doesnt-hurt-to-speak-up-

activities-to-support-worksafe-victorias-ads.html) which are based on the TV ads developed for 

WorkSafe Victoria to develop young workers’ awareness that it is OK to ask if you don’t know how to do 

something or think something isn’t safe. 

 Purpose of the unit  

 To develop general workplace health and safety awareness through engaging with a range of TV 

advertisements promoting workplace health and safety  

 To develop an understanding of who is responsible for OHS in the workplace 

 To develop critical literacy skills in relation to TV advertising 

 To help young people recognise the consequences of workplace injuries. 
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 Resource requirements 

Activity sheets Activity 1: No accident 

 Activity sheet 1: PMI chart 

 Activity sheet 2: NO accident 

 Activity sheet 3: Ripple effect – now and later 

 Activity sheet 4: Emotional impact 

Activity 2: More ads from over the seas 

 Activity sheet 5: Rate the ad 

Activity 3: You’re the director ... and the producer and the script writer and 

the ... 

 Activity sheet 6: Make your TV ad 

 Activity sheet 7: About storyboards 

 Activity sheet 8: Produce your own storyboard 

Other material or 

resources 

Activity 1: NO accident 

Access to ads: 

 Factory – manufacturing industry 

 Retail – retail industry 

 Jack hammer 

 Truck driver 

 Window washer. 

Available at www.prevent-it.ca/index.php?q=see-it-past-tv-spots 

If not previously viewed, students will also need to access the WorkSafe ‘It 

doesn’t hurt to speak up!’ ads on the SAFE-T1 website: www.safe-t1.net.au. 

You can find these in the multimedia resources under the industry areas of 

Construction, Hospitality and Retail. Activities to support the ads can be 

found at www.safe-t1.net.au/it-doesnt-hurt-to-speak-up-activities-to-

support-worksafe-victorias-ads.html. 

Activity 2: More ads from over the seas 

Access to:  

o Story about tape 

o Story of a blade 

o Story of a nail 

o Story of a ladder 

o Story of a bucket. 

Available at www.youtube.com/user/worksaforlife (scroll or search for the 

‘story of’ ads). 

http://www.prevent-it.ca/index.php?q=see-it-past-tv-spots
http://www.safe-t1.net.au/
http://www.youtube.com/user/worksaforlife
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Facilities and 

equipment 

Activity 1: No accident 

 Computer 

 Datashow projector 

 Internet access 

Activity 2: More ads from over the seas  

 Computer 

 Datashow projector 

 Internet access 

 Stickers – preferably stars – 6 for each student 

Activity 3: You’re the director ... and the producer and the script writer and 

the ... 

 Video camera 

 Video editing software 

 
 

 Assessment & curriculum alignment 

The activities in this unit are designed to support student learning but may also be used for assessment 

purposes. The activities support the learning outcomes listed in the table below but may not cover all 

the elements. If the activities are to be used as assessment tasks, teachers should check the relevant 

curriculum document, e.g. the VCAL Curriculum Planning Guides, to ensure all the elements are covered 

and the activity is consistent with the unit purpose statement. 

While documentation from undertaking the activities in this unit can be collected to build a portfolio of 

evidence to be used for the assessment of relevant learning outcomes, students will need to 

demonstrate competence of a learning outcome on more than one occasion and, wherever possible, in 

different contexts, to ensure the assessment is consistent, fair and equitable. 

 VCAL 

Foundation 

VCAL Inter-

mediate 

VCAL   Senior VELS Primary e-

phase 

Activity 1:  

No accident 

WRS 1  – LO 2 

& 3 

OC - LO 4 

WRS 1 - LO 4 

OC - LO 4 

OC - LO 4 English: 

 Speaking & 

listening 

Comm: 

 Listening, 

viewing and 

responding 

Engage 

Explore 

Activity 2:  

More ads from 

over the seas 

WRS 1 - LO 3 

OC - LO 4 

OC - LO 4 OC - LO 4 English: 

 Speaking & 

listening 

Comm: 

 Listening, 

viewing and 

responding 

Explain 
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Activity 3:  

You’re the 

director ... and 

the producer 

and the script 

writer and the ... 

PDS 1 –LO 1 & 

2  

R&W – LO 4 

OC - LO 4 

PDS 1 –LO 1 & 

2  

R&W – LO 4 

OC - LO 4 

PDS 1 –LO 1 

R&W – LO 4 

OC - LO 4 

English: 

 Writing 

Design, 

Creativity & 

Technology: 

 Inves-tigating 

& designing 

 Producing 

Interpersonal 

development: 

 Working in 

teams 

Elaborate 
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 Activity 1: No accident 

The purpose of this activity is to increase awareness of workplace health and safety, who is responsible 

for OHS incidents in the workplace and the consequences of workplace injuries.  The activity also aims to 

develop critical literacy skills, particularly in relation to TV advertising. 

 What to do 

Introduction 

Ask students if they have seen the Worksafe Victoria ‘It doesn’t hurt to speak up!’ ads.  You may need to 

show the ads to remind students of the ones being discussed. (You can access the ads on the Safe-T1 

website: www.safe-t1.net.au in the multimedia resources under the industry areas of Construction, 

Hospitality and Retail.) 

Brainstorm, on the board, what the purposes of the ads are. Possible purposes of the ads include: 

 to inform young workers and their employers or supervisors 

 to prevent injuries 

 to identify the problems leading to workplace OHS incidents 

 to scare young workers and their employers or supervisors. 

Discuss: 

 why Worksafe would have chosen to make such graphic ads 

 the effect the ‘gore factor’ has on viewers 

 what audience the ads are targeting.  Discuss this to highlight the different target audience the 

Canadian ads have. 

Viewing 

Students should view the ads from the prevent-it.ca website: 

 Factory – manufacturing industry 

 Retail – retail industry 

 Jack hammer 

 Truck driver 

 Window washer. 

After viewing the ads, discuss with students: 

 their initial reaction to the ads and how it makes them feel after watching them 

 the difference between these ads, and the WorkSafe Victoria ads, e.g. 

o if the target audience differs 

o how the ‘gore factor’ is used in a different way to the WorkSafe ads 

o what the main message of each ad is. How this differs from the WorkSafe ads. 

http://www.safe-t1.net.au/
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There are two distinct types of ads on the prevent-it.ca site. In one type, the accident happens towards 

the start of the ad followed by discussion of why it happened. In the other ads, the incident happens at 

the end, with discussion of why it happened at the start. 

Discuss with students: 

 what is the purpose of these differences? 

 what effect does each ad have on the viewer? 

 what are the different target audiences for each ad? 

Analysis 

PMI chart 

Have students complete a PMI chart (Activity sheet 1) for each of the ads. A PMI chart asks students to 

list the pluses and minuses of the ad as well as what they found interesting about it. PMI charts can be 

used for a range of activities or in relation to a range of texts.  

If students haven’t used a PMI chart before, you may like to do the first one as a group, writing students’ 

responses on the board. 

When students have completed the charts for each ad, discuss as a class. PMI charts don’t require 

students to write more than points. The discussion allows for the reasoning and ideas behind the points 

to be elaborated. 

OHS responsibilities  

In the ads, each injured employee, either before or after they have been hurt, lists the reasons why what 

happened to them was ‘no accident’. 

Have students watch the ads again and list these safety problems and, beside each one, identify who is 

responsible for each incident. Students may like to use Activity sheet 2: NO accident for this. This could 

lead to a discussion of employer and employee rights and responsibilities in relation to OHS. You can find 

information about this on the SAFE-T1 website – Young workers and OHS/Young workers’ rights and 

responsibilities (www.safe-t1.net.au/young-workers-rights-and-responsibilities.html) . WorkSafe Victoria 

also produce information for young people about rights and responsibilities at work – see the Safety Tips 

for Young Workers flyer and the web pages, Worker Rights and Responsibilities and Employer Rights and 

Responsibilities. 

Discuss as a class how each incident could have been prevented. 

Ripple effect 

Two of the ads go through some of the long term effects that these incidents have on the victims and 

their families. 

As a group, discuss the other possible long term and short term effects these incidents would have on 

the victims and their families, friends, co-workers and others. 

Either individually or in pairs, students should complete Activity sheet 3: Ripple effect – now and later, 

listing the long and short term effects these OHS incidents would have on the victims and their families. 

Emotional response 

Each ad is created to elicit an emotional response from the viewer. Using Activity sheet 4: Emotional 

impact, and the students should list how and why the emotion is created in the ad. 

http://www.safe-t1.net.au/
http://www.workcover.vic.gov.au/wps/wcm/connect/wsinternet/WorkSafe/Home/Forms+and+Publications/Educational+Material/Safety+Tips+for+Young+Workers
http://www.workcover.vic.gov.au/wps/wcm/connect/wsinternet/WorkSafe/Home/Forms+and+Publications/Educational+Material/Safety+Tips+for+Young+Workers
http://www.worksafe.vic.gov.au/injury-and-claims/your-rights-and-responsibilities/workers-rights-and-responsibilities
http://www.worksafe.vic.gov.au/injury-and-claims/your-rights-and-responsibilities/employers-rights-and-responsibilities
http://www.worksafe.vic.gov.au/injury-and-claims/your-rights-and-responsibilities/employers-rights-and-responsibilities
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 Student roles and responsibilities in relation to the activity 

Contribute to class discussion and brainstorm. 

Listen to the views of others. 

Complete activities. 

Take on a role and show responsibility consistent with the level of VCAL they are undertaking. 

 Level of teacher support 

Facilitate discussion and brainstorm drawing out key points. 

Ensure all students have the opportunity to contribute to discussion and brainstorm. 

Provide Activity sheets. 

Provide advice to individual students or groups in relation to specific tasks when requested by students. 

Provide access to the ads. 

Provide support appropriate to the level of VCAL the students are working at. 

 Assessment 

This is a learning activity. This activity could be used to support a number of learning outcomes. See 

table on pages 3 - 4.  

If the activity is to be used as an assessment task, teachers should check the relevant curriculum 

document, e.g. the VCAL Curriculum Planning Guides, to ensure all the elements are covered and the 

activity is consistent with the unit purpose statement. 

Students working at a Senior level are expected to work more autonomously on the activities. 
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 Activity 2:  More ads from over the seas 

The purpose of this activity is to further increase awareness of workplace health and safety and to 

develop knowledge of how TV advertisements are constructed and different techniques used to engage 

viewers.  

 What to do 

In this activity students view another set of ads and compare them with those they viewed in Activity 1.  

This set of three ads uses quite a different approach from those viewed in the previous activity: 

o Story about tape 

o Story of a blade 

o Story of a nail 

o Story of a ladder 

o Story of a bucket. 

The concept for these ads is around the danger of ignoring workplace safety hazards. They are 

appealing for somebody to do something about the situation presented. The ads give inanimate 

objects human traits. The developers believe by doing this they have been able to present a 

straightforward, direct message in a very emotional way.  

These ads can be accessed at www.youtube.com/user/worksaforlife (scroll or search for the 

‘story of’ ads). 

After viewing two or three of the ads, discuss with students: 

 their initial reaction to the ads and how they felt after watching them 

 who the target audience is 

 what the main message of each ad is 

 what effect the ads are meant to have on the target audience 

 if the ads are effective for the target audience. 

You may like to use the PMI chart (Activity sheet 1) and Activity sheet 4: Emotional impact for one ad 

from each set of ads. This could be done as a whole class activity, in small groups or individually. It will 

help students to think in more depth about the ads and the techniques used to engage and persuade 

viewers. 

Watch one of the ‘story of’ ads and one viewed in Activity 1. This time have the students think about: 

 the visuals (or video) – what’s captured by the camera, including the text? 

 the audio –  

o is music is used? What type? When is it used? 

o are sound effects used? What type of sounds? How are they used?  

o do the characters (if there are any) in the ad speak or is there a voiceover? What type of 

language is used? How much is said? 

 synchronisation – how are the audio and visuals put together? Do they support each other? 

Could it be better synchronized to have greater effect? 

http://www.youtube.com/user/worksaforlife
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To finish the activity, ask students to vote for the most effective ad overall, including the ads viewed in 

Activity 1. Give each student 6 stickers in the shape of a star or dot and, using Activity sheet 5: Rate the 

ad (enlarged to A3 size), ask students to vote for the most effective ad - three votes (stars or dots) for 

the most effective ad, 2 for the next most effective and one for their third choice. 

You may like to have a quick discussion about the rating results. 

 Student roles and responsibilities in relation to the activity 

Contribute to class and small group discussion. 

Listen to each other. 

Take on a role and show responsibility consistent with the level of VCAL they are undertaking. 

 Level of teacher support 

Facilitate discussion. 

Provide access to the advertisements. 

Enlarge Activity Sheet 5: Rate the ad to A3 size. 

Provide coloured stickers in the shape of stars or dots – 6 per student. 

Provide support appropriate to the level of VCAL the students are working at. 

 Assessment 

This is a learning activity. This activity could be used to support a number of learning outcomes. See 

table on pages 3 - 4.  

If the activity is to be used as an assessment task, teachers should check the relevant curriculum 

document, e.g. the VCAL Curriculum Planning Guides, to ensure all the elements are covered and the 

activity is consistent with the unit purpose statement. 

Students working at a Senior level are expected to work more autonomously on the activities. 
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 Activity 3: You’re the director … and the producer and the script 
writer and the … 

This activity follows from the previous activities and is also designed to increase awareness of workplace 

health and safety and to develop knowledge of how TV advertisements are constructed and different 

techniques used to engage viewers.  

This activity builds on the knowledge and understanding of OHS and TV ads that has been built through 

undertaking Activities 1 and 2. One or both of these activities should be undertaken before beginning 

Activity 3. 

 What to do 

Now that students are familiar with a range of ads made for TV, they should be given the opportunity to 

make their own ad promoting workplace health and safety or an aspect of it. 

TV ads are usually between 15 and 30 seconds long. Some of the ads promoting workplace health and 

safety are a little longer – but no more than 60 seconds. 

Planning 

Activity sheet 6: Make your own TV ad has some information about TV ads and what should be 

considered in making them.  Students may like to use the information as steps to go through in making 

their ads. 

Students should work in groups for this activity. They can model their ad on one they have seen or 

develop their own ideas. 

Each group should start by deciding: 

 the audience they are targeting 

 the purpose of their ad 

 the one most important thing they want to say in the ad. Because ads are short they need to be 

simple and convey one message that is easily understood. 

They should then brainstorm how they will: 

 get their message across to the target group – the concept they will use and the scenario 

 judge their ad and the process of making it.  

Research 

Students can use the knowledge they have gained from watching and analysing the work safety ads 

previously. They may also need to research additional information for their ad. The WorkSafe Victoria 

website has a range of information about OHS topics and hazards as well as industry specific 

information. The website can be accessed at www.workcover.vic.gov.au. 

Script 

Students will then need to write the script and do the storyboard for the ad. Activity sheet 7: About 

Storyboards and Activity sheet 8: Produce your own storyboard can be used. 

You may need to provide an example of a script and to write one jointly with the students. You may also 

like to begin to construct a storyboard with students to show how this is done and the type of 

information to be included. 

http://www.workcover.vic.gov.au/
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When students are doing this they may like to view some of the ads again to see how they have been 

constructed. 

Students will need to edit their scripts until they feel they are engaging for the audience and get across 

the message they are focusing on. 

Present 

Provide time for each group to act out their ads and, if possible, to film them. 

If the ads are filmed, make a time for all the ads to be screened. You may like to consider screening the 

ads for other students or at an event for parents. 

Reflect 

Ask students to write down one or two things: 

 they think the personally achieved in making the ad 

 they found challenging in making the ad 

 that had a positive impact on their work in the group 

 that had a negative impact on their work in the group 

 that they learnt 

 that they could use in a different situation. 

Ask for a volunteer to share one of the things they wrote down for each of these points. Discuss this in 

relation to the whole group, not the individual.  For example, you might want to ask, ‘Do you think this 

has a positive/negative impact on working together?’ 

Students working at a Senior level of VCAL should consider their performance in relation to how well 

they: 

 worked together in a team 

 the making of the ad from the beginning to the end was organised 

 supported others in the group 

 accepted support from others in the group 

 communicated in the group 

 interacted and communicated with people and organisations outside the group. 

They may like to rage themselves on a scale from 1 to 10. 

Senior level VCAL students should also seed the feedback of others who have viewed their ad about its 

effectiveness. They may like to develop a questionnaire to gain this feedback. 

 Student roles and responsibilities in relation to the activity 

Take part in activities. 

Contribute to scenarios and scripts. 

Work cooperatively, if working in teams, listening to the views of team members, contributing ideas and, 

where necessary, negotiating with other team members. 
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Contribute to the planning and development of the ad. 

Take on a role and show responsibility consistent with the level of VCAL they are undertaking. 

 Level of teacher support 

Provide access to previously viewed ads, if required. 

Provide a model of a script and storyboard, if necessary. 

Model script writing and storyboarding, if necessary. 

Provide advice to individual students or groups in relation to specific tasks when requested by students. 

Provide video/film cameras. 

Provide editing software and assistance if required. 

Provide support appropriate to the level of VCAL the students are working at. 

 Assessment 

This is a learning activity. This activity could be used to support a number of learning outcomes. See 

table on pages 3 - 4.  

If the activity is to be used as an assessment task, teachers should check the relevant curriculum 

document, e.g. the VCAL Curriculum Planning Guides, to ensure all the elements are covered and the 

activity is consistent with the unit purpose statement. 

Students working at a Senior VCAL level are expected to work more autonomously on the activities. 
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 PMI chart 

 

Interesting 

 

 

 

 

 

Plus          Minus 

 

 

 

 

 

Activity 

sheet 3 

Activity 

sheet 1 

Activity 

sheet 1 
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 NO accident 

 

Ad  Workplace health and safety problems Whose responsibility? 

 

_________ 
__________________________________________ 

__________________________________________ 

__________________________________________ 

__________________________________________ 

_________________________ 

_________________________ 

_________________________ 

_________________________ 

 

_________ 
__________________________________________ 

__________________________________________ 

__________________________________________ 

__________________________________________ 

_________________________ 

_________________________ 

_________________________ 

_________________________ 

 

_________ 
__________________________________________ 

__________________________________________ 

__________________________________________ 

__________________________________________ 

_________________________ 

_________________________ 

_________________________ 

_________________________ 

 

_________ 
__________________________________________ 

__________________________________________ 

__________________________________________ 

__________________________________________ 

_________________________ 

_________________________ 

_________________________ 

_________________________ 

 

Activity 

sheet 3 

Activity 

sheet 2 
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 Ripple effect – now and later 

Ad:  Family guy 

Who will be affected? How will they be affected 
immediately? 

How will they be affected 
1 month later? 

How will they be affected 
1 year later? 

How will they be affected 
10 years later? 

     

     

     

     

     

     

     

     

Activity 

sheet 3 
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Ad:  Top chef 

Who will be affected? How will they be affected 
immediately? 

How will they be affected 
1 month later? 

How will they be affected 
1 year later? 

How will they be affected 
10 years later? 
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 Emotional impact 

 

 

Fear Surprise 

How How 

Why Why 

Anger Compassion 

How How 

Why Why 

Activity 

sheet 4 
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 Rate the ad 

Vote for the most effective ads. 

Ad Your vote 

Stock pot  

(It doesn’t hurt to speak up ad) 

 

Nail gun  

(It doesn’t hurt to speak up ad) 

 

Bread slicer  

(It doesn’t hurt to speak up ad) 

 

No accident – jack 

hammer ad  

 

No accident – factory ad  

No accident – retail ad  

No accident – window 

washer ad 

 

Story of a nail  

Story about tape  

Story of a blade  

Story of a ladder  

Story of a bucket  

 

Activity 

sheet 3 
Activity 

sheet 5 
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 Make your own TV ad 

Whether you’re making an ad to promote a product, service or behavior, 

there are some things to think about. 

1.  What is the purpose of your ad? 

 Why are you making the ad?  

 What should it make the viewer want to do, feel or think? 

2.  Who is the target audience? 

Who do you want the ad to ‘talk’ to? Think about their: 

 Age 

 Sex 

 The type of work they do 

 How this group acts now in relation to the item, service or issue being advertised 

 What interests, values and attitudes this group has. 

Do you need to do any research to find out about what their interests and how they think 

about the topic? 

3. What's the one most important thing you want to get across in the ad? 

Ads are short and you can only get across one message well.  

Write your message in one or two sentences. If it takes more sentences to write your 

message, then it’s likely your message is too complicated to get across effectively in an ad. 

4.  Write a tagline 

You need to have a slogan (or tag line) that gets your message across and is short and 

catchy.  Some examples of taglines are: 

 from the movies - ‘Just when you thought it was safe to go back in the water...’ (Jaws 

2) 

 from brand advertising - ‘ Just do it’ (Nike) 

 from a WorkSafe Victoria CSA ‘- The most important reason for workplace safety is not 

work at all’. 

Ideas to help you develop a tagline: 

 Brainstorm 

•  Write a list of words or phrases that communicate your idea.  Look up the 

words in a dictionary and a thesaurus and find some others that communicate 

your idea. 

•  Choose a few favourite words.  

•  “Play” with the words - what words rhyme with your favourite ones? Try 

alliterations (e.g. perfect peach; workplace worries) 

 Write your slogan or tagline. 

•  Keep it simple and short (6 to 8 words). People tend to remember short and 

simple slogans. 

Activity 

sheet 6 
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 Test – and then rewrite 

•  Test out your taglines on others  

•  If you can’t say it without stumbling over your words, then rephrase it. 

5.  Getting the message across 

Brainstorm ideas about how to get your message across.   

Will you use people, animations, objects? What’s the most appropriate for your audience and 

message? 

People are more likely to remember ads that have an emotional impact. What do you want to 

make the viewer feel - fear, surprise, anger, compassion, happiness, disgust? 

How you are going to structure the ad to get this emotional response? 

6.  Writing the script 

You have around 30 seconds to get your message across!! So, when you are writing the 

script, remember the KISS principle – Keep it simple stupid! 

The script makes up the audio component of the ad. It is made up of: 

Copy – the words that are spoken by characters in the ads.  

Grabs - voices that are added later. E.g. voiceovers or people in the background who can’t 

be seen. If you use a voice over, make sure the voice is clear and doesn’t aggravate the 

listener. 

Any speaking should be simple and not include too much information. Keep it short and 

punchy. Don’t use long and complicated sentences that require the viewer to concentrate. 

Ads need to get across a message even when the viewer isn’t concentrating. If you decide to 

have characters talking, as in the WorkSafe Victorian ‘It doesn’t hurt to speak up!’ ads, then 

you will need to make them sound realistic. And use voices that are appropriate for the 

character. 

Music - music can be used to build effect or to get across a message. If you are developing 

an ad to be played at a public event or on TV, you will need to take into account the copyright 

on popular songs. Using popular songs and/or popular artists is likely to be very expensive. 

Think about creating your own music or getting musical friends to create the music for you. 

Sound effects - (and silences) can be effective in attracting the viewer’s attention. 

 

If possible, the audio should stand alone. That is, it should get the message across to those 

people who wander out of the room or do other things when the ads come on. 

 

Read / act out your script once it is complete and check if it fits within the 30 second 

timeframe.  And does it get the message across? 



SAFE-T1:  www.safe-t1.net.au 

Developed by Leah Kemp, Gladstone Park Secondary College and Jan 

Hagston, VALA. The SAFE-T1 project is funded by WorkSafe Victoria 

21 

 

 

7.  Draw your storyboard 

Storyboards are used in television and film to help the director explain what the film/TV 

show/animation/ad will be like.  

This is where you show what will happen in each shot. (Have a look at Activity sheet 7 for 

more information about storyboards). 

To do the storyboard you need to think about the camera shots and how the video and script 

fit together. 

 

The visuals or video you use should be able to get the message across without sound and 

display all the necessary information visually. This might include the key message, 

organisation name and contact details. Some TV viewers are hearing impaired and cannot 

hear the TV. When they watch a TV show they will read the captions. Ads aren’t captioned so 

the ad must include the relevant information. Other TV viewers turn the sound off when the 

ads come on.  To have an impact on them you will need video footage to be engaging and to 

get the message across. 

Your storyboard also helps you to make sure your script and the video ‘fit’ together and get 

the message across as strongly as possible. 

8.  Call to action 

The last thing to think about is what you are going to ask the viewer to do. This is called the 

'call to action!’. It’s the punchline, the very reason for the ad. 

Ads for goods and services might end with ‘Don't delay, call us now on 9999 0000’ or ‘View 

our website now at www.needproduct.com.au’. 

 

Some CSAs have a direct ‘call to action’ e.g. to donate money to a charity or for emergency 

relief.  Others are not be quite as direct. For example, the WorkSafe Victoria ads directed at 

young people end on ‘It doesn’t hurt to speak up”. The call to action is implied – that you 

should speak up if you don’t understand what to do. 

 

http://www.needproduct.com/
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 About storyboards 

Storyboards are used in television and film to help the director explain 

what the film/TV show/animation/ad will be like.  

The storyboard isn’t where you write the ad (or movie or TV show), it’s where you show 

what will happen in each shot. It is a series of drawings (you don’t have to be a good 

drawer – stick figures are fine), computer generated pictures or photos that show each 

scene, how long it is and has some notes about the camera shot. 

 

Start with the first shot in your ad. Show what the shot will look like. E.g., will the character 

be in the middle of the frame? Close up? What’s in the background? Will it be in focus? 

Refer to the script for what’s said or sound effects, etc. 

 

Make a new frame for each main change in the action or location. 

 

For a 30 second ad, you will have about 12 different shots. 

 

To do a storyboard, use a large piece of paper or use post it notes so you can move around 

the scenes and written information.   

 

Two examples of what a storyboard might look like: 

 

Example 1 

 

  

 

Camera shot/angle: 

 
Time (in seconds): 
Script: 

Camera shot/angle: 

 
Time (in seconds): 
Script: 

Camera shot/angle: 

 
Time (in seconds): 
Script: 

   

Camera shot/angle: 

 
Time (in seconds): 
Script: 

Camera shot/angle: 

 
Time (in seconds): 
Script: 

Camera shot/angle: 

 
Time (in seconds): 
Script: 

 

Activity 

sheet 7 



SAFE-T1:  www.safe-t1.net.au 

Developed by Leah Kemp, Gladstone Park Secondary College and Jan 

Hagston, VALA. The SAFE-T1 project is funded by WorkSafe Victoria 

23 

 

Example 2 

 

 

Camera shot/angle: 
 

Time (in seconds): 
Script: 

 Camera shot/angle: 

 
Time (in seconds): 
Script: 

 Camera shot/angle: 
 
Time (in seconds): 
Script: 

 Camera shot/angle: 
 
Time (in seconds): 

Script: 

 Camera shot/angle: 
 
Time (in seconds): 

Script: 

 Camera shot/angle: 
 
Time (in seconds): 

Script: 

 

 

You can find a template for a storyboard in the next Activity sheet. 
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 Produce your own storyboard 

    

1. Camera shot/angle: 

Time: _________________(seconds) 

Script: 
 

2. Camera shot/angle: 

Time: _________________(seconds) 

Script: 
 

3. Camera shot/angle: 

Time: _________________(seconds) 

Script: 
 

4. Camera shot/angle: 

Time: _________________(seconds) 

Script: 
 

    

5. Camera shot/angle: 

Time: _________________(seconds) 

Script: 
 

6. Camera shot/angle: 

Time: _________________(seconds) 

Script: 
 

7. Camera shot/angle: 

Time: _________________(seconds) 

Script: 
 

8. Camera shot/angle: 

Time: _________________(seconds) 

Script: 
 

    

9. Camera shot/angle: 

Time: _________________(seconds) 

Script: 
 

10. Camera shot/angle: 

Time: _________________(seconds) 

Script: 
 

11. Camera shot/angle: 

Time: _________________(seconds) 

Script: 
 

12. Camera shot/angle: 

Time: _________________(seconds) 

Script: 
 

 

Activity 

sheet 8 


